
How to Create
an Elevator Pitch 

What's an elevator pitch, and how can it help your career? An

elevator pitch – also known as an elevator speech – is a quick

synopsis of your background and experience. The reason it's called

an elevator pitch is that it should be short enough to present during

a brief elevator ride

This speech is all about you: who you are, what you do, and what you

want to do (if you're job hunting).

Done right, this short speech helps you introduce yourself to career

and business connections in a compelling way. It can help you build

your network, land a job, or connect with new colleagues on your

first day of work.

Your elevator pitch is a way to share your expertise and credentials

quickly and effectively with people who don't know you.`
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itsgroups.co.uk/pitching

YOU NEED TO
BE

PERSUASIVE.

Even though it's a short pitch, your

elevator speech should be compelling

enough to spark the listener's interest

in your idea, organization, or

background.

PRACTICE,

PRACTICE,

PRACTICE.

SHARE YOUR
SKILLS.

YOUR ELEVATOR
SPEECH SHOULD

BE BRIEF.

Restrict the speech to 30-60 seconds.

You don't need to include your entire

work history and career objectives.

Your pitch should be a short recap of

who you are and what you do.

Your elevator pitch should explain

who you are and what

qualifications and skills you have.

Try to focus on assets that add

value in many situations. This is

your chance to brag a bit — avoid

sounding boastful, but do share

what you bring to the table.

The best way to feel comfortable

about giving an elevator speech is to

practice it until the speed and “pitch”

come naturally, without sounding

robotic. You will get used to varying

the conversation as you practice

doing so. The more you practice, the

easier it will be to deliver it when

you’re at a career networking event

or job interview.

Practice giving your speech to a friend or recording it. This will help you

know whether you're keeping within the time limit and giving a coherent

message.



Your elevator pitch also needs to communicate your unique selling

proposition , or USP. Identify what makes you, your organization, or

your idea, unique. You'll want to communicate your USP after you've

talked about what you do.

After you communicate your USP, you need to engage your

audience. To do this, prepare open-ended questions (questions that

can't be answered with a "yes" or "no" answer) to involve them in the

conversation.Make sure that you're able to answer any questions

that he or she may have.

DON'T SPEAK
TOO FAST.

Yes, you only have a short time to

convey a lot of information. But don't

try to fix this dilemma by speaking

quickly. This will only make it hard for

listeners to absorb your message.

What Not to Say and Do During

Your Elevator Speech

AVOID
RAMBLING.

This is why it's so important to

practice your elevator speech. While

you don't want to over-rehearse, and

subsequently sound stilted, you also

don't want to have unfocused or

unclear sentences in your pitch, or

get off-track. Give the person you’re

talking to an opportunity to interject

or respond.

Maybe you're interested in pursuing

two fields — public relations and

content strategy. Many of your

communication skills will apply to

both those fields, but you'll want to

tailor your pitch depending on who

you are speaking to. You may also

want to have a more casual, personal

pitch prepared for social settings.

Here's one of the downsides to

rehearsing: it can leave you more

focused on remembering the exact

words you want to use, and less on

how you're carrying yourself. Keep

your energy level high, confident, and

enthusiastic.

Information Source:

thebalancecareers.com/elevator-speech-

examples-and-writing-tips-2061976
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DON'T FROWN,

OR SPEAK IN A
MONOTONE

WAY.

DON'T RESTRICT
YOURSELF TO A

SINGLE
ELEVATOR

PITCH.


